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Ko (& B A B2 7 (perceived savings) ~ 1 £2 {H {H (perceived worth) ~ {5 1% 7]
B E LR EE R ERE - % 5E 1 (more favorable) 1y [B] & - {HH & 3 1F 1
B E RRIE - BR T EREEN SRS 0 HEE G 2 3 H M E B AR R
AL P RFERRE s HMINFR AR - E AR EER
BHEI IR E &SR HEENBESHEZG RS - o L2828l
B AAIETIEERS  HEEERITHBEEE o FrDIATREL T

Al B 5%

H2: i drdmta AS - HE A BT TRMAS

W AT S (2 S DA IR R ARE N > R SEE A REBE
(Diamond > 1990) - ifij {E & {i2 $5 45 1~ [F] A9 £ $5 T 2 (Beem J Shaffer » 1981) -
i Pe B FA 41T 8 25 (coupon) Iff » 2 7 R A5 AR L 55 W S RF JE E im0 AT DL
AR AR TS - BAh o Wes th T2 6 H R (H (price-off)( Campbell
and Diamond > 1990) - #X & i i 68 F N [FI A9 (2 30 T 2 > g HRHE &1 H
& A B T [F 2% (Folkesk Wheat - 1995) 5 oot » & Jiig 7 i FH 417 (B
R EHHBAENESVEESE A EEE - KILEEDREAE
fg o Wk HEE G RRRENER 25 E -
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PriiE e ~ (e o8 5 B LR 0 R BE B H L R E R E B 2 — DTN EL R B

AN HEB N EGEHEESNER 2B HTEFRFIEN
B - i E RPN A2 E E o A — D FFEE M (Monroe i Lee »
1999) - HEMEHEHEERER  HEATEERZEREERZHNE K
e e R H A 22 E % (Kopadle & Lehmann - 2006 ; Chenetal. > 1998) -
HHEEHE -ELNE2HFEREE - BREHERE LR LE RS
(Raghubir - 1998) » Hth ] &1 - EHE & ¥ B EREMHRRITES » KENA
2 E ER B - TR E S E IR g R o e Ah o Wk Y B (8 IR B AL E

fra Bl 225 AR DT B

H3a: A& A KA ES > BRAKRAEEEDEN > gHBRFEE
Wit SRR A GRS

£ H AT H - 5 A S HE L ET 2 A R BE SHIE B R G & &
m"EERE WEHEGTX > EEMAREERGAIIEHES EEE
HEZT T TEEEHCEHIWERGHNAERE - HUOREE " EZFF
s T > IR AR R HEEIRESITES LAYERSERE
ANFF R R & 7 DUR (B A BE % 15 AH [F] 2 & - Martins and Monroe (1994) 38 5 3&
GHESZEFGEEBEEHNERLBRT R  BHEZGNEIHC
A T EE VS B 25 (advantageous priceinequity) | - I T (8 B B 1S H
HAE TIES ) BTN TR EEERS - [ R Matinsand Monroe(1994)
12 HHE T & A R0 2R R A BB RS P AR 2 IR o S 2 L Y R
EAEH & K - 0 H A A KA A J1 5 BB R vE R RCR 1 1R & B A
BEEMEE ERE (Galarza J7 Irene > 2006 ; Dodds et al. » 1991 ; Grewal et al. »
1998) - fEa LAk 225 o AW TR DUN (FRaxe

)
oC

H3b : A8 st 3% A B B 1R > B 3R AR IR A5 2L
& ¥4 4o b8 & PF R AR 8 B & e AR A

H3c: 48 deAbdk I 4 FE AR - BT 4R TRAT (R A 2L G 0F - RN B %
& A7 4o 1 % PR R 0 E @ B E SR

AR E R EE N E — B E LR AT E A ER > KWitS

gus)

EBF > @3 RIH A

G




J SO-01.tpf-14 0 {

FEX Y # BN+ EHA

\3—\'

5

7

G144 5 B i R A R R 4 B Y R TE R R S A A R R S (R
A g E AR R Y B0 1R A5 (Keller » 1993 - 2002) - i it .2 4 - 1H & & ¥
R ARG o RN & B B % 1Y AHTE (Lemon k2 Nowlis» 2002) -+ [A] L i iR 1 44
EEEEENREEES  HEABES - HEHNBBEBAS > giE—
F R BIHE B E R (Kamins Jz Marks » 1991) - [ff] 75 {8 £ {/2 $ 1Y 15 5=
o BEHEEREE AR SR EEEERNEE SRR REEE
HIRm A ERN S > AR EIEEASERN SR > 82428500
'E A1 52 (Gamble et al. » 2002 ; Keller - 2002) - X 1fi & jik % {5 (H (& #1 f 2 AR B9 &
[ o B B E -

B A - 2 W05 P B B 1S R A A0 A4 an R E G RS PR B (B A% T (Dodds et
al. » 1991) » W #f 7 i fE BH A PR - HL i 2 i A 3% IRf (Rao and Monroe » 1988)
AT ERBESEBREWZENZNE - B34 HFHE (R8) Rt
HHEETCES S4B ELRE > HAEnEI 1~ g 23 E S35 EK
HESEENZE  LEHEEINTERGBUAT2EZEBEOELT » H
BENGE S MAEN S EE®SNE Y o KR R EE E R 5
HRMEFENERZE -

A Lo E B > AP IR H DT R

Hda: A8 b & i Jo 4 AR OO B > BB S i dm & & > & KK #F
# m A e e L m P AR B E e R

AL R AT SRR AR o ATRE ER A SR A RO o R B B R S AR
Al 2 HoE b (S FE > R94) o ah bR AT (= i B T - TR TE B
1/ & P Y A1) 4 (Kotler - 2000) » #7192 #1M0 5 » 72 dn 8 T AT DABEAL R 6 FH 6% ih
HeE P 7t 21 9 By e Ttk BRI R R 4 (Kotler > 2000) » 55k 1 4 Al i 5 > DR FL AT
e B AR S o i AR Ry (R Z Y {8 (Malhotra > 1993) - [T i B 3 S IH B
HiE gL A E YR (Haoeffect) (Keller - 2002) » 72 V& 1H 2 7 ¥ 5% At
BAIEEAVEIS » BCH HABRAE & R - & 58 A0 2 H A7 20 2 Al 4 = 7R A
Y f R e

R AR BT 8 (AR T R 1 & E R R FOL B E R > Ik H &S
mE > NZ2EEEEBEBREGHEOZESEE - MRNZENES > HEE
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HAHFEBRZSOEREN > NILHEBOHEBE®&EE L (Lemon &
Nowlis - 2002) = [A] b 7 Fbo {5 0 42 B B 78 o > (50 B 3 7 A R B 61T 48 AR
(Herr - 1989) » %2 5% F /INki .2 2 1= (Thaler - 1985) » F DIgr H 8 = HYAIFLEE

NI EERESEER T > HE &AM T & R 28 0 o
A > HEHBRENEENR > MR EENHEKETKE  EHEE
AR S o AR RER - FgEERESIMREE - FF LRl
ASHIT 5% HE G BA AR A0 T

HAb @ A8 70 5o i o G AR 09 BT > B S i dm G s 0 RIS
& & H 7 30 08 L 3 P R 69 IR & de AR (A

TS EREMNESL RS - M2 T - HE & I E &S
W o HERIEE AR RE A - k1 e A 7 & & AL A & 25 (Richardson
Dick }z Jain > 1994) : {HAEREE WAL 5 > ] HHE & SR EL R - 7F
i ZE dhn it B~ R (K B Ry B9 RE 0 A - Lemon and Nowlis (2002) fi5 Hi H & & &
Hun e 2B ENES - EEABRSORAGE > i HEE & A
B E W AR~ TP R B AL AT E o ORI E b B SRS L — -

BT EAR I S DU BN B B R LI BT R o (EAR(E 8 AV (K
BEHE  ARGRE-EEELEN  EMZBHERFEAEER
i (Raghubir &z Kim > 1999) - {HZ35 LI - 15 & & E W B A & 54 AT S
HBERENZENGE  BEUREERBEHEEHNEMNANREMLE
(Dellaetal. » 1981) - Pt (= 90) BT I8 R IRTE H > & bl AT B AL (2
HIEA G EREE SN EMNRE - EnffEIEIHHEENEESE
EEMONENS BEEBORRS (REIZE K93 - @ bAril &
FE A ETEAEEE > HEFRMENSNAE  FaRE®R
0 B JL B > L AR5 B 7 20K B B T R AR o R R v R T
e HEEWIREEE > NIRRT FE 52 Tl K

HAc: Jasi A BT s & Bk > B e 4 B35 Xl &x
& 3 de 8 L & BT R R 09 I & B B SR
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OEEEE - A ENERE EE E | IR E e R R E
K E R RE > 534005 B A T T (A O R R A4 R AL B R EIT
A AN E K FE o R R E B 3% 5T (Experimental Design) (9 75 =
IK ¥~ 3% &t (factorial design) /2 & FH A i & 79 % B Ry T %8 A % 5% (interaction ef-
fect) ; « KWt — 222 ERMASG > RFNVBEEHRBITINEE (5 -
K) > ETETITERRMZERRENRE - TEESEEBITH AR (FE
7 HERME)  SEHNEE (5 K)  EEHBEEELEFTER
MEEERE -

sEE | s AR
= I
N T8 % BT XITEE X S | BT < T EE X KR
™ K E BT X HER X S| B X R < RS
. % E47 X FTEE X @ | &I < T EE < 55
. H R E37 <X PR X S5 | K37 X 5 B8R < K5

A SR Y R R = DL T 2 S [ B 5T (between subject design) 5 197 =
T RN ZAERZARNERER > E2HZEEE LG
B 15 57 B 1% B B g M1 DL | B o RO RO o i H R O - AW SRR
fri] 25 Bt 0 5 ok ABE % 5 N 2B I E N R R 2R N - BIRE 52 3 & PE 1
TIREIE—HE RS uh&ﬁ@?ﬁlﬁﬁig AN I
OFBRAEA : ERECEHEERRIT2HEERETHOZWET - KA

FUTEEGE HZWEN  HREBENEERERS  ®BSHE > B
FRTEMS  SALHTEROBEEFR > Nk AVRERSLELE
badt g EITHZFHAE -

OFBEE - AP EE — ek —RIEXE B - B 3 22 o5 R
fr > 5% — 0 £ S E RTS8 HH Y B A P R B 1= 6 44 B (SONY) B (K 1 44 2
(GPLUS) YT By FE&F f b8 - 58 00 70 FI R i TH & = 360 S Ik 0 0 9 910 B9 T
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PriiE e ~ (e o8 5 B LR 0 R BE B H L R E R E B 2 — DTN EL R B

B RERTHPCEH ST E (i) EETE (Juir) R -
= - HREBENREEERMGE
() A % # (independent variable)

1.4 41

BRI E 2R ¢ MRre PR IR (R Ay T GE T RS - HER R ENE
B EERTII R EREFEBEMAZR  KHRE - PRI ERE
HRRENZ P E L R ITINRE S K&~ TR EEE - KA
FRENEHRES BITEER > SR TR ES—RERR  Fi&
FE AT A5 H 3000 R R Sk HE > DU A 1 =08 B Ip AE #8257 1Tk — =y Rk 8
BRI 41 iR R AR ROR -

BreEEIE (A&E) @ A9E 2% Grewa et al. (1998) L) 2 Dellaet al. (1981)
AT A E L DL o IR 23 ) (93 5 Ry 90% ~ 80% ~ 70% ~ 60% ~ 50%) H. iy

R -

OF gk

12875 K

BERER  ITEFESRIEREAE N BRI S T E ke D=
ZEATESF AT IES o R 7 =k R (E AL I 08 (8 R B R B A AT
B L HEEAFTLZNHONESHREABERES ZHNE S BEERERFR
e EHBANBCES R EBERFGE TROEZETINERS - M H X s E
BITNWEEEERMRELEE  HEEIUNRD L HEZREFER E
HESAEREE -

fir S RE T (3 @) © A58 2% Diamond (1990) & Gupta (1988) fif #2 5
FITEFREEEHEERESES  BUTHEAXNER

OIFESE - HEESEHEES S BN EY AT EHEE

QEERE: BMHEBEEE TRIEEZZHITEERE
2 R HI % E

BRPRLE SR - S R I B B S AR S R B AR - b S e AR
EEEEHEEHRZMENRENPEE -
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Ty

G L VA et

BREE (tE)  ARREUMEEE T 2RANES
7 2 3 B R B 4 P R T I 5 4 5 22 % Roberts
L attin (1991) Bl Laurent et al. (1995) » #3522 1] 2 it 17 7 B 28 1 o /) 58 6 1 B 1
T DURRIO 2 o 1T B 4 R B HE T AR TS0 O 1T S5 B 4 4
7 i LI 1 42 T O L o T (R B S AT B 0 R R IR -

(5) 4k % #; (dependent variable)

2 R
1L A& MNE

BEMER  MELERHERHELBERREE » HFFERH
B 2 B — O RS R Y F -

frEEIE (HE@E)  REFFE2 % Zeithaml (1988) LL K Raghubir k. Kim
(1999) ¥ Jit F1 52 b 'E WY iy & RE A -
2. MR EE

BE AU E SR C FIBEEEREE AN EE S QE R R B - It
BORG RPN R HE E R H AT BT E A R

frEEIE (78 ) REFFE2 % Grewa et al. (1998) M1 Raghubir 5z Kim
(1999) - i H1 52 (B {8 DL =2 0 & Py B AN RO A B2 A4S 0 DL & -
3. e =

B ER BEEERHEZHREELMEHNBE TRRESK
HEE R T HEENEE S EEE RN EE -

lrEEIE (L) @ K52 2% Zeithaml (1988) L 5z Dodds et al. (1991)
HRHEEEHEE ZE  "JRBEZELNEEEE -
M~ ERINERS NS E
SEEETE

KU FRRAEA RN G > ZHH R HREREHATAK 2 WHEMR
HE2A4 o AR bt sh A U7 =0 - 38 1 640 (3 [ 2% - [B1 634 {7 » ASHH 72 iR [
FHMA=ZEMEERNZ AN ERCHEY) T RERRFESE W E A E
DUEAT A U 5 1 62 - Hp PR EH SR ERIEE - L4k - FH
R 77 By 590 {73 (90%) » fEAMHITE R R - FRAZH TH(99.2%) - %
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PriiE e ~ (e o8 5 B LR 0 R BE B H L R E R E B 2 — DTN EL R B

1% % (67.3%) » £F i 20~24 3% (76.9%) » i 15 2% 5 5,0000~10,000(50.8%) %4 I £

A

KERFNFE2 -
#£2 HKAERFE
EPNEE TN SEIH N "otk
H 585 99.2%
45 &
AR iz 5 0.8%
B 193 32.7%
1 51 =
o8 397 67.3%
/N 19 111 18.8%
BER 20-24 453 76.9%
R 2529 17 2.9%
3001k 8 1.4%
/N2 5,000 140 23.7%
5,000-10,000 300 50.8%
Fift 15 & [ 10,001-15,000 104 17.6%
15,001-20,000 31 5.3%
20,001 DL |- 15 2.5%
() 'R 7H‘ \#ﬁ' ViReS

A2 J2 DL SPSS 12.0 ff # 5+ 8K B8 15 Ry £ AT KL T2+ 36 BR A BA 11
e Et AT 7% 0 BR AR A DUT S
(1) Cronbach’sa{H : ;& F Cronbach’sa {5 8 {7 85 LA ke 8 i 25 59 I 86 — 21k -
(2) 2-Way ANOVA ( [N 7 BB o) - A N2 R ik
DLt & — {8 S o —(E T E S E o s g IR - RS A ER K
(3) Factor Andlysis ((IZ 37 )  SERRZESENE S BREAEZ 2
G EEEBBEE S - W E— 2 W RS R EE rg R E -

5 GEHEUESN
= (Reliability) - #7
Fit 58 19 (5 & /2 45 i & T B 1Y 1 T % (accuracy) Eil 5 fife % (precision) » H
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Ty

G L VA et

& T T e M (stability) Bl — 2% (consistency) W 18 i1 £ > 1M T a8 B9 — 2k 2 15
PREFEEEHAB —SHMEERARNTEAESE - —HAEEEENEHE TR -
DAEEAENGETHESEBENER  mMAEEH Sk EREER
JEEE — 2t - B ENEE E & F Y% 2 Cronbach's o {2 8 - # At
e $% FH Cronbach's afE 2K fir & Al —f& 0 & > FIHME N —ZE - I8 SE L
Cronbach’sa {H & 0.8785 » 41 & {& {& .2 Cronbach’s o {g £ 0.8616 - i# 5 = 76 .~ Cro-
nbach’s a{f £ 0.940 - Cronbach’'sofH /S » RREELAE » E2F Kl B H
ZiCronbach'sa(H & R 0.7 BIRTNZEXAFREENEE - MAHEZEH 2
Cronbach'sofE 2 # =R 08 RN EREGHE SWEE
() % & (Validity) 5 #7

WEREGE TR ESEIEME A BB E N ENEE -
MAMERR E S - NBHAREANEE TR > HEREHEmER
SRR R AHBRA M Te e B - M KA - HAAEE 825 - AR IEFTaE R E
NAETENREE  JEEFGWNISHENER - (REXR > MIEm: R89)
SLE BRI E NS > AT LAE TR E FE# , (Intrinsic Validity Index) 2K -
fir & > JREIA] DA BUAE B FR 8 (Cronbachaf{E ) AYSE RN LAHER - 10 At
FHREBR P BREE (MEFEEEEERE) WAERERBS TGS
= ] 4 B PN AE R R AR 43 Al R B B8 L B 0.9372 ~ IR fE (H 0.9282 - I 'H
EJFH 0.9695 H KR 0.9 KRR EFHIUE -

B-FTREX
— BFERE
OB $HHRERZRE (EHR)

1. B 2 8 — P 4T AR B Y R
(D& A Mt e

LUANOVA 73 #f B %28 8 — JT 1R & A 42 B R Al B B il fe e - iR
[ F{E 7 6.538 > p-value 5 0.011 > mJ R 47 110 &£ 34 1 2 i ' A B & 2

nTu =\
REEEES  FHEESK  SRABLEEARMNE  EifliEE
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PriiE e ~ (e o8 5 B LR 0 R BE B H L R E R E B 2 — DTN EL R B

B > ZHWHELEEAANR > FEEmRIOTRIFR

3 PrilnE R — &8 4L E ANOVA fi 22 &
Source Type I SS df MS F P-value
P = 6.477 1 6.477 6.538 .011*
P18 6.477 1 6.477 6.538 .011*
Pl ESF g Sl
P P B TEHE S
= -0.104 0.909
& 0.107 1.077
* 2P <.05
** L P <01

BB 3 el Al AT 1R R A R R S E
=

3¥m

\
A

%
s

& = R AT A R =

| [H#H1a |

BRI IR RS > HE AR E R E

|

2. HEH—JriliEEHNEEENZE
(D& A e
LLANOVA 73t 5 8 8 — T 311 > 3 8 SO R (E [ T At € > AR

Y F {E 5 302.463 > p-value J5 0.000 > =] K147 411 2 A F1 2 E (H F B & %

o oHREESKETEEEFEANTCE  FamENUTRAFT

R4 il — 152 (8 (H ANOVA i 2 5%

Source Type I SS df MS F P-value
= 199.603 1 199.603 302.463 .000**
Hr A0 0 199.603 1 199.603 302.463 .000**
rilE R 8% E
A1 12 B TR
= 0.576 0.883
1K -0.592 0.737

* FP .05 £ P <.01
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1
wEHEER BARTEH
P b 2% A o RT A o T S T A R M S A T T R S
I B
| BRHI | EREHIEREES  MEENISEERS | S |

S HEH —JrilliEEHIEE SHEI

(D& A A e
LUANOVA 73 #fr B 8 8 — JT 1R £ > AR HU B S A fe E - i
L HY F {E R 171.129 > p-value £ 0.000 - ﬂ%ﬂ%ﬁ?ﬂfﬁmﬁ?ﬁﬁﬁ%h ERAEEY
R AR AN RSFTR

BoilEEsRYBEEERA LAY
— [i# 'E E i ANOVA i 3 5%

#£5 IIEE
Source Type II SS df MS F P-value
e 132.777 1 132.777 171.129 .000**
Priig = 132.777 1 132.777 171.129 .000**
411725 166 S 4 B
g | PEB fme
= 0.466 0.881
{159 -0.482 0.881
* XP<C.05* £FP<.01
FH b5 5 o A AT > T TR v A R A T R R -
HLEMH:
| ERH2 | W T T P 0 e
O F 35 % RS R R FH T
1T B B — (R 5 3 Y
(D)1 5K 8 b 2
LA 2-Way ANOVA 73 7 [ %88 B — $7 $11 1 F85 Bl T $ 8 o — {8 5 =0 > H4K
55 B 5 L AR E R LR AR R 6T
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6 {853 — * 52 5L ANOVA i 2 3

Source Type Il SS df MS F P-value
T 10.946 3 3.649 3.699 .012*
T 6.685 1 6.685 6.778 .009**
{288 H = 145 1 145 147 702

ST 11 g
" . 4.301 11 4.301 4.361 .037*
e §H /5 =\

* P <.05*FEP<.01

: /

2 Hrdota st

F - 24 Y im T 4o

B & ¥ o
18 & HEF

1R&5 7 A

B2 FHE2E (T 2R MERGEEE P

FH_F 5% 6 K B 2 AT A
a 15 2 e E B

b. T 1R B 2 35 T A AR E MR EFHELE - KiE—F

HET R EUR

(2) 917 71 7 & B ke 85 7 =X #Y 28 AL 300UR

FH AR 2 AT AT A R R (e $H G R AR BB S
R — 0 DLE S E B R G KR E P EHE G REEER MR T
SR
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R REFHEER FEATEH

KT EEHMEITHZBILT

BT T e = F P-value
=T EZ -0.00399 1.012 3.729 0.045(*)
HEER -0.207 0.778
I (E % 0.0383 1.012 1.221 0.27
HER 0.1782 1.140 1.221 0.27

BBl % 7 Y BLRE E AR > AIAE EERFENEBRZT
2 = JT 1 88 50 2 & e b B AR T (E 25 0 L E B e (8 B )T (8 2R 2 KT 9

IS PP PR I L 2 e (E BRI - S M 5 H & | S T TR
FE v P 7 AR A BT AR A AR BRI AT [

{3 H3a

SCFF

9. T 5 8 — (2 B4 7 2% 0 0 R (AL B

(1) #Et § B E

1L 2-Way ANOVA 537 [ 8 B — 47 411 1 & 8 T B 8 — (R 8 5 58 94K
436 4 R (PO B RS LR 0 AT R B R

#8 (e fH /7 - AN EL (8 (H ANOVA fif 22 3%

Source Type Il SS df MS F P-value
T 200.696 3 66.899 101.313 .000**
g = 199.023 1 199.023 301.406 .000**
{288 = 210 1 210 .318 573
P41 e e
. . 870 1 .870 1.318 251
e 7 7 =\

*FP .05 F P <01
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A ¥ do b B

oY " &4 4o
[N .
k- S do
1B & RS

1R &5 7 X

3 T (G ZMREEN 2% H

A 38 R IE 3 Al A -
a A e T B
b. 37 1118 B B (g 55 5 A R AR B A R B E A 2 8 - N5 -

WS PP R AT (8 25 AU G - & 08 5 v B T A T A
5 FIT R 2 ) IE T 2 E{E B PR B R

&% H3b N SEFF

S THEH—(HTAHBEEHNZE

(D& A A e

DL 2-Way ANOVA 73 #f B %28 8 — f7 1110 22 B 5 428 8 — 2 3 5 =0 - 3K
S E SR E KA AR > WM NERIFTR -
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RREHTEER BRTCH
=9 ANOVA fi# B £
Source Type Il SS df MS F P-value
fE 142.916 3 47.639 62.580 .000**
BT A1 i 132.102 1 132.102 173.536 .000**
(2855 = 5.452 1 5.452 7.161 .008**
7 H1E
e 4515 1 4515 5.931 .015*
* g =
* £ P<05**FEP <01
)
B
L4
=
¥ - S Aohs B
& —
I " s 4o
4{ j‘;@ - | -
k- 1" mards
g A& EER
1R & A

4 FHE2H (RHET0) ZHE B ER P

A EFRORE 4G ATH

a 15 o e E B

b. #riliE B 23 T AN AR HBEEEGHEZE - NiE—F
HET R AU

(2) 97 71 i & B ke 85 7 =X A9 28 AL 300UR

FH AR B n ST IR B (e s8 A N2 AR S E B g
Kbt — S DR FE GRS HAM P EE T EEE =R > 1% 10
FT R -
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#10 EEMEFTNZBERT

BT R HE F P-value
& 0.648 0.901 13.580 0.000(**)
HER 0.280 0.823
(K37 (8 %5 -0.4740 0.870 0.028 0.867
HER -0.491 0.894 0.028 0.867

i 3% 10 A9 BLG0 E AR I iR MAIEIR AN BRZT 0 &
7 411 2 I O TE B T T T A E T B 0 B 0 (BRI
o A B 2 S [ R

IS PP R AT (8 25 ARG IR - & 0 5 v R T T A
e BT AR Y IR T i E R A EOR SRINE R (-

{3 H3c SR

4. THEEH—MEANAEH R M ENEE

(1) 15 = e

DL 2-Way ANOVA 73 #f B %28 8 — f7 1108 22 B2 9 48 B — SL R A 4 & >
R 48 BN R S B Y R R E R A AR 0 A0 N R 1LFTOR ¢

F 11 G RN A4 L - RN RE 5L E ANOVA i B2 3%

Source Type Il SS df MS F P-value
T = 82.005 3 27.235 31.628 .000**
g e 7.836 1 7.836 9.066 .003**
PR A4 70.759 1 70.759 81.873 .000**
P71
5.306 1 5.306 6.139 .014*
i R R 4

*FP .05 F P <01
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Discount Level, Promotional Type, and Brand
Awareness on Consumers’ Brand Evaluation and
Purchase Intention---An Empirical Study of Handsets
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Steven C.H. Lin"™™ Wan-Ting Lin™"

ABSTRACT

In order for vendors to draw customers and encourage them to buy a product, all kinds
of promotional methods are available. Among the many promotional methods, “coupon” is
one of the most commonly seen and the most direct way to make customers feel “positional
advantage over price. In addition, brand awareness often affects the perceived quality for a
promotional product. Since customers have better product knowledge for brands with high
brand awareness, therefore, these products are often more “trustworthy” than others. On the
contrary, “Will brands with low brand awareness be viewed more negatively when they are
discounted?’ so, brand awareness is incorporated as a moderating variable in this study.

To discuss the problems above, an experimental design method is adopted. Data is
collected to analyze effects of discount level, promotional type, and brand awareness on brand
evaluation and purchase intention. The results obtained are summarized as follows:

Department of Business Administration, Soochow University.
Department of International Business, Ching Yun University.
“** Department of Marketing and Logistics Management in Southern Taiwan University.
“**Department of Business Administration, Soochow University.
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1. Customers tend to have negative perceived quality toward a product that has a high
discount level; however, customers tend to have positive perceived value and purchase intention
toward a product that has a low discount level.

2. Different promotional method does not affect customers perceived value for different
discount level.

3. High brand awareness will diminish customers' negative perceived quality brought
by high discount level.

4. The level of brand awareness does not affect the perceived value and the purchase
intention when dealing with different discount level.

Keyword: discount level, promotional type, brand awareness, brand evaluation, purchase
intention
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